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Introduction 
Homeowners and renters remodel, redesign, and restructure their home for a variety of reasons. 
This report takes a deep dive into the reasons for remodeling, the success of taking on projects, and 
the increased happiness found in the home once a project is completed. It also contains:  

• The typical cost of 20 remodeling and replacement projects, as estimated by members of the 
National Association of the Remodeling Industry (NARI) 

• How much appeal each project is likely to have for buyers, according to REALTORS®  

• How much REALTORS® estimate that homeowners can recover on the cost of the projects if 
they sell the home. 

 

Americans spent $340 billion on remodeling in 2015. 1 However, many find the idea of taking on a 
remodeling project too overwhelming to attempt.  Thirty-five percent of U.S. homeowners would 
rather move to another home than remodel their current home. Fifty-five percent of owners in 
suburban areas and 52 percent of owners in urban areas say they would be willing to remodel their 
home. This jumps to 70 percent for owners in rural areas.   

 

When consumers remodel, it is to upgrade worn-out surfaces, finishes, and materials (35 percent); to 
add features and improve livability (16 percent); and because it is time for a change (13 percent).  
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1 Sources: Harvard’s Joint Center for Housing Studies analysis of US Department of Housing and Urban Development (HUD), American Housing Surveys; US Department 
of Commerce, Retail Sales of Building Materials and Survey of Expenditures for Residential Improvement and Repairs (C-50); and 
Harvard’s Joint Center for Housing Studies Research Notes, October 2010 and April 2016.   
http://www.jchs.harvard.edu/sites/jchs.harvard.edu/files/harvard_jchs_2017_remodeling_report_chap1.pdf  

http://www.jchs.harvard.edu/sites/jchs.harvard.edu/files/harvard_jchs_2017_remodeling_report_chap1.pdf


Introduction 
Taking on projects is often worth the investment and time.  After remodeling, 75 percent of owners 
have a greater desire to be in their home. Sixty-five percent have increased enjoyment in their home. 
Fifty-six percent feel happy and 39 percent feel satisfied when they see their completed project with 
a typical Joy Score of 9.6. Seventy-seven percent feel a major sense of accomplishment when they 
think of their completed project.  

 

Thirty-six percent of owners report the single most important result from remodeling is better 
functionality and livability, 17 percent report durable and long-lasting results, materials, and 
appliances, and 17 percent report beauty and aesthetics.  

 

Thirty-two percent of the owners did the project themselves, 32 percent hired a professional for all 
of the job, and 21 percent hired the labor but purchased the materials. Fourteen percent contributed 
some do-it-yourself (DIY) labor.   

 

The report covers both interior and exterior home improvement projects.  This report provides a 
cost recovery estimate for representative remodeling projects.  The actual cost of each remodeling 
project and cost recovery are influenced by many factors, including project design, quality of 
materials, location, age and condition of the home, and homeowner preferences.  
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Methodology 
Survey of Consumers Who’ve Completed Remodeling Projects: 
In April through August of 2017, homeownership site HouseLogic.com surveyed consumers about the 
last remodeling project they undertook.  A total of 2,287 respondents took the online survey.  The Joy 
Score was calculated by combining the share who were happy and those who were satisfied when 
seeing their completed project and dividing the share by 10 to create a ranking between 1 and 10. 
Higher Joy Scores indicate greater joy from the project.  
 
National Association of the Remodeling Industry Cost Survey: 
In May and June 2017, NARI e-mailed a cost survey to its 3,042 members.  A total of 382 responses 
were received.  The survey had an adjusted response rate of 7.96%. Respondents were asked to take 
the following into consideration:  “For each project, please assume the house is in good condition.  
There are no surprises that will impact the cost. Generally, assume a 2,450 sq. ft. house--the average 
size according to U.S. Census data.  The house is a post-1978-built home with no hidden issues.  To 
ensure the most applicability, projects and materials represent standard or typical quality; a few projects 
feature “better-quality” materials. But there are no top-of-the-line projects.” 
 
National Association of REALTORS® Value Survey: 
In July 2017, NAR e-mailed an interior remodeling project survey to a random sample of 74,841 
members.  A total of 1,971 responses were received.  The survey had an adjusted response rate of 2.6%. 
Respondents were asked to take the following into consideration:  “Based on a survey from the 
National Association of the Remodeling Industry, we have included the median cost of each professional 
remodeling project. Generally, assume a 2,450 sq. ft. home based on U.S. Census data.  We accounted  
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Methodology 
for code requirements in designing projects.  To ensure the most applicability, projects and materials 
represent standard or typical quality; a few projects feature “better quality” materials. But there are no 
top-of-the-line projects.” 
 
In July 2017, NAR e-mailed an exterior remodeling project survey to a random sample of 74,357 
members.  A total of 2,031 responses were received.  The survey had an adjusted response rate of 2.7%. 
Respondents were asked to take the following into consideration:  “Based on a survey from the 
National Association of the Remodeling Industry, we have included the median cost of each professional 
remodeling project. Generally, assume a 2,450 sq. ft. home based on U.S. Census data.  We accounted 
for code requirements in designing projects.  To ensure the most applicability, projects and materials 
represent standard or typical quality; a few projects feature “better quality” materials. But there are no 
top-of-the-line projects.” 
 

The primary measure of central tendency used throughout this report is the median, the middle point 
in the distribution of responses to a particular question or, equivalently, the point at which half of the 
responses are above and half are below a particular value. 
 
In the 2017 survey, we received the cost estimate from NARI Remodelers and the REALTORS®’ 
estimated cost recovered for an attic conversion to living area. However, we did not receive adequate 
consumer feedback in order to calculate a Joy Score or measure their viewpoint after completing the 
project, which was left out of the final report.  
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There are many ways for homeowners to approach remodeling projects and even more ways to 
analyze the projects’ successful outcome.  
 
REALTORS® are asked to rank interior projects in terms of their appeal to buyers. Complete 
kitchen renovation, kitchen upgrade, bathroom renovation, and new wood flooring topped the list.  
 
REALTORS® also ranked projects in terms of the expected value at resale, without regard to price.  
Again, complete kitchen renovation, kitchen upgrade, and bathroom renovation topped the list.  
 
REALTORS®’ rankings matched closely with what homeowners themselves said. NAR calculated a 
Joy Score for each project based on the happiness homeowners reported with their renovations. 
Interior projects with a Joy Score of 10 were new bathroom, complete kitchen renovation, new 
master suite/owner’s suite, closet renovation, and hardwood flooring refinish.  
 
Finally, REALTORS® provided an estimate of the likely dollar value each project would add to the 
house at resale. In comparing that dollar value to the estimated cost of each project provided by 
NARI members, a Recovered Project Cost percentage was calculated. For interior projects, the 
highest percentage cost recovered was from hardwood flooring refinish, new wood flooring, 
insulation upgrade, and HVAC replacement. 
 
While not all measurements yield the same outcome, there are some similarities and patterns to be 
found.  
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Interior Projects 
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REALTOR® rank of projects’ appeal to 
buyers (highest to lowest) 

REALTOR® rank of projects’ likely value to 
the home for resale (highest to lowest) 

Complete Kitchen Renovation Complete Kitchen Renovation 

Kitchen Upgrade Kitchen Upgrade 

Bathroom Renovation Bathroom Renovation 

New Wood Flooring Add New Bathroom 

Add New Bathroom New Master Suite / Owners’ Suite 

Hardwood Flooring Refinish New Wood Flooring 
New Master Suite / Owners’ Suite HVAC Replacement 

HVAC Replacement Hardwood Flooring Refinish 

Basement Conversion to Living Area Basement Conversion to Living Area 

Closet Renovation Attic Conversion to Living Area 

Insulation Upgrade Closet Renovation 

Attic Conversion to Living Area Insulation Upgrade 



New Master Suite / Owner’s Suite 
Consumers’  Viewpoint After Completing the Project:  

• Top reason for doing the project: to add features/improve livability - 34 percent.  
• Second most common reason: time for a change - 26 percent.  
• Most important result:  better functionality and livability - 51 percent. 

• Eighty-three percent said they have a greater desire to be home since completing 
the project, 69 percent have an increased sense of enjoyment when they are at 
home, and 86 percent feel a major sense of accomplishment when they think of the 
project. 

• Joy Score: 10 

2017 Remodeling Impact Report 



New Master Suite/Owner’s Suite 
• Only four percent of REALTORS® have suggested sellers complete an owners’ suite 

before attempting to sell, and only one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $125,000.  
• REALTORS®’ estimated cost recovered: $65,000.  
• Percent of value recovered from the project: 52 percent.  
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 42 percent.  

• Second most common reason: time for a change - 21 percent.  
• Most important result: better functionality and livability - 34 percent. 

• Eighty-one percent said they have a greater desire to be home since completing the 
project, 76 percent have an increased sense of enjoyment when they are at home, 
and 81 percent feel a major sense of accomplishment when they think of the 
project.  

• Joy Score: 9.6 

Kitchen Upgrade 
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• Fifty-four percent of REALTORS® have suggested sellers complete a kitchen upgrade 
before attempting to sell, and 23 percent said the project most recently helped 
cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $35,000.  
• REALTORS®’ estimated cost recovered: $20,000. 

• Percent of value recovered from the project: 57 percent.  

Kitchen Upgrade 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 31 percent.  

• Second most common reason: to modernize - 23 percent.  
• Most important result: better functionality and livability - 44 percent. 
• Ninety-one percent said they have a greater desire to be home since completing the 

project, 91 percent have an increased sense of enjoyment when they are at home, 
and 89 percent feel a major sense of accomplishment when they think of the 
project. 

• Joy Score: 10 

Complete Kitchen Renovation 
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• Eighteen percent of REALTORS® have suggested sellers complete a complete 
kitchen remodel before attempting to sell, and 14 percent said the project most 
recently helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $65,000.  
• REALTORS®’ estimated cost recovered: $40,000.  
• Percent of value recovered from the project: 62 percent.  

Complete Kitchen Renovation 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out, surfaces, finishes, and 
materials - 38 percent.  

• Second most common reason: to modernize - 19 percent.  
• Most important result: better functionality and livability - 40 percent. 

• Sixty-two percent said they have a greater desire to be home since completing the 
project, 57 percent have an increased sense of enjoyment when they are at home, 
and 78 percent feel a major sense of accomplishment when they think of the 
project.  

• Joy Score: 9.6 

Bathroom Renovation 
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• Forty-four percent of REALTORS® have suggested sellers complete a bathroom 
renovation before attempting to sell, but only six percent said the project most 
recently helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $30,000. 

• REALTORS®’ estimated cost recovered: $15,000.  
• Percent of value recovered from the project: 50 percent.   

 

Bathroom Renovation 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to add features/improve livability - 81 percent.  
• Second most common reason: modernize - 14 percent.  
• Most important result: better functionality and livability - 52 percent. 

• Seventy-six percent said they have a greater desire to be home since completing the 
project, 71 percent have an increased sense of enjoyment when they are at home, 
and 86 percent have a major sense of accomplishment when they think of the 
project. 

• Joy Score: 10 

Add New Bathroom 
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• Seven percent of REALTORS® have suggested sellers add a new bathroom before 
attempting to sell, but only one percent said the project most recently helped cinch 
a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $59,000.  
• REALTORS®’ estimated cost recovered: $29,750.  
• Percent of value recovered from the project: 50 percent.   

Add New Bathroom 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to add features/improve livability - 57 percent.  
• Second most common reason: moved into home and want to customize                 

- 16 percent.  
• Most important result: better functionality and livability - 52 percent.  
• Eighty-one percent said they have a greater desire to be home since completing the 

project, 65 percent have an increased sense of enjoyment when they are at home, 
and 77 percent have a major sense of accomplishment when they think of the 
project. 

• Joy Score: 9.5 

Basement Conversion to Living Area 
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• Seven percent of REALTORS® have suggested sellers convert a basement to a living 
area before attempting to sell, but only two percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $40,000. 

• REALTORS®’ estimated cost recovered: $25,000. 

• Percent of value recovered from the project: 63 percent.  

Basement Conversion to Living Area 
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• Only two percent of REALTORS® have suggested sellers convert an attic to a living 
area before attempting to sell, and no respondents said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $75,000.  
• REALTORS®’ estimated cost recovered: $40,000.  
• Percent of value recovered from the project: 53 percent.   

Attic Conversion to Living Area 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to improve energy efficiency - 81 percent.  
• Second most common reason: recently moved into home and wanted to customize 

it - 10 percent. 

• Most important result: better energy efficiency - 55 percent.  
• Seventy-five percent of homeowners have a greater desire to be home since 

completing the project, 63 percent have an increased level of enjoyment when they 
are at home, and 65 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 8.5 

Insulation Upgrade 
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• Five percent of REALTORS® have suggested sellers complete an insulation upgrade 
before attempting to sell, and only one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $2,100. 

• REALTORS®’ estimated cost recovered: $1,600. 

• Percent of value recovered from the project: 76 percent.  

Insulation Upgrade 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to improve organization and storage - 50 percent.  
• Second most common reason: recently moved into home and wanted to customize 

it - 15 percent.  Additionally, 15 percent wanted to add features/improve livability.  
• Most important result: better functionality and livability - 58 percent.  
• Seventy-one percent of homeowners have a greater desire to be home since 

completing the project, 65 percent have an increased sense of enjoyment when 
they’re home, and 96 percent have a major sense of accomplishment when they 
think of the project. 

• Joy Score: 10 

Closet Renovation 
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• Only five percent of REALTORS® have suggested sellers complete a closet 
renovation before attempting to sell, and no respondents said the project most 
recently helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $3,750.  
• REALTORS®’ estimated cost recovered: $2,000.  
• Percent of value recovered from the project: 53 percent.  

Closet Renovation 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 52 percent.  

• Second most common reason: recently moved into home and wanted to customize 
it - 22 percent.  

• Most important result: beauty and aesthetics - 26 percent.  
• Eighty percent of homeowners have a greater desire to be home since completing 

the project, 68 percent have an increased sense of enjoyment when they are at 
home, and 79 percent have a major sense of accomplishment when they think of the 
project. 

• Joy Score: 9.2 

New Wood Flooring 
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• Twenty-one percent of REALTORS® have suggested sellers add new wood flooring 
before attempting to sell, and seven percent said the project most recently helped 
cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $5,500. 
• REALTORS®’ estimated cost recovered: $5,000.  
• Percent of value recovered from the project: 91 percent.   

New Wood Flooring 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 56 percent.  

• Second most common reason: modernize - 20 percent.  
• Most important result: beauty and aesthetics - 30 percent.  
• Eighty percent of homeowners have a greater desire to be home since completing 

the project, 68 percent have an increased sense of enjoyment when they are at 
home, and 88 percent have a major sense of accomplishment when they think of the 
project. 

• Joy Score: 10 

Hardwood Flooring Refinish 
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• Thirty-seven percent of REALTORS® have suggested sellers refinish their hardwood 
floors before attempting to sell, and six percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $3,000.  
• REALTORS®’ estimated cost recovered: $3,000.  
• Percent of value recovered from the project: 100 percent.   

Hardwood Flooring Refinish 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to improve energy efficiency - 56 percent.  
• Second most common reason: to upgrade worn-out surfaces, finishes, and materials 

- 16 percent.  
• Most important result: better functionality and livability - 42 percent.  
• Seventy-seven percent of homeowners have a greater desire to be home since 

completing the project, 61 percent have an increased sense of enjoyment when they 
are at home, and 55 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 9.1 

HVAC Replacement 
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• Twenty-three percent of REALTORS® have suggested sellers replace their HVAC 
before attempting to sell, and six percent said the project most recently helped 
cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $7,475.  
• REALTORS®’ estimated cost recovered: $5,000.  
• Percent of value recovered from the project: 67 percent.  

HVAC Replacement 
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Exterior Analysis 
There are many ways for homeowners to approach remodeling projects and even more ways to 
analyze the projects’ successful outcome.  
 
REALTORS® are asked to rank exterior projects in terms of their appeal to buyers. New roofing, 
new vinyl windows, new garage door, and new vinyl siding topped the list.  
 
REALTORS® also ranked projects in terms of the expected value at resale, without regard to price.  
Again, new roofing, new vinyl windows, new garage door, new vinyl siding ranked the highest. 
 
REALTORS®’ opinions varied somewhat from those of homeowners.  A Joy Score was calculated  
for each project based on the happiness homeowners reported with their renovations. Exterior 
projects with the highest Joy Scores were new fiber-cement siding, new fiberglass or steel front 
door, new vinyl siding, and new garage door.  
 
Finally, REALTORS® provided an estimate of the likely dollar value each project would add to the 
house at resale. In comparing that dollar value to the estimated cost of each project provided by 
NARI members, a Recovered Project Cost percentage was calculated. For exterior projects, the 
highest percentage cost recovered was from new roofing, new garage door, new fiber-cement siding, 
and new vinyl windows. 
 
While not all measurements of outcomes are the same, there are some similarities and patterns to 
be found.  

2017 Remodeling Impact Report 



Exterior Projects 
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REALTOR® rank of projects’ appeal to 
buyers (highest to lowest) 

REALTOR® rank of projects’ likely value to 
the home for resale (highest to lowest) 

New Roofing New Roofing 

New Vinyl Windows New Vinyl Windows 

New Garage Door New Garage Door 

New Vinyl Siding New Vinyl Siding 

New Steel Front Door New Wood Windows 

New Wood Windows New Steel Front Door 

New Fiberglass Front Door New Fiber-Cement Siding 

New Fiber-Cement Siding New Fiberglass Front Door 
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Consumers’  Viewpoint After Completing the Project: 
• Top reason for doing the project: to improve energy efficiency - 42 percent.  
• Second most common reason: time for a change and to upgrade worn-out surfaces, 

finishes, and materials - 21 percent.  
• Most important results:  better functionality and livability as well as durable and 

long-lasting results, materials, and appliances - 32 percent.  
• Seventy-seven percent of homeowners have a greater desire to be home since 

completing the project, 71 percent have an increased sense of enjoyment when they 
are at home, and 63 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 10 

New Steel Front Door 
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• Just seven percent of REALTORS® have suggested sellers add a new steel front door 
before attempting to sell, but only one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $2,000.  
• REALTORS®’ estimated cost recovered: $1,500.  
• Percent of value recovered from the project: 75 percent.   

New Steel Front Door 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to improve energy efficiency - 42 percent.  
• Second most common reason: time for a change and to upgrade worn-out surfaces, 

finishes, and materials - 21 percent.  
• Most important results: better functionality and livability as well as durable and long-

lasting results, materials, and appliances - 32 percent.  
• Seventy-seven percent of homeowners have a greater desire to be home since 

completing the project, 71 percent have an increased sense of enjoyment when they 
are at home, and 63 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 10 

New Fiberglass Front Door 
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• Just six percent of REALTORS® have suggested sellers add a new fiberglass front 
door before attempting to sell, and one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $2,700.  

• REALTORS®’ estimated cost recovered: $1,800.  

• Percent of value recovered from the project: 67 percent.  

New Fiberglass Front Door 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 65 percent.  

• Second most common reason: it was time for a change - 12 percent. 

• Most important result: better functionality and livability - 50 percent.  
• Forty-one percent of homeowners have a greater desire to be home since 

completing the project, 44 percent have an increased sense of enjoyment when they 
are at home, and 65 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 9.4 

New Garage Door 
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• Twenty-four percent of REALTORS® have suggested sellers add a new garage door 
before attempting to sell, and only three percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $2,300.  
• REALTORS®’ estimated cost recovered: $2,000.  
• Percent of value recovered from the project: 87 percent.  

New Garage Door 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 52 percent.  

• Second most common reason: selling home in the next two years - 15 percent.  
• Most important result: durable and long-lasting results, materials, and appliances       

- 37 percent.  
• Sixty-four percent of homeowners have a greater desire to be home since 

completing the project, 52 percent have an increased sense of enjoyment when they 
are at home, and 60 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 9.6 

New Vinyl Siding 
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• Six percent of REALTORS® have suggested sellers add new vinyl siding before 
attempting to sell, and only one percent said the project most recently helped cinch 
a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $13,350.  
• REALTORS®’ estimated cost recovered: $10,000.  
• Percent of value recovered from the project: 75 percent.  

New Vinyl Siding 

2017 Remodeling Impact Report 



Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and materials  
- 86 percent.  

• Other common reason: moved into home and wanted to customize it as well as to 
improve energy efficiency - seven percent.  

• Most important result: durable and long-lasting results, materials, and appliances            
- 50 percent. 

• Sixty-seven percent of homeowners have a greater desire to be home since completing 
the project, 39 percent have an increased sense of enjoyment when they are at home, 
and 62 percent have a major sense of accomplishment when they think of the project. 

• Joy Score: 10 

New Fiber-Cement Siding 

2017 Remodeling Impact Report 



• Just three percent of REALTORS® have suggested sellers add new fiber-cement 
siding before attempting to sell, and only one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $18,000.  
• REALTORS®’ estimated cost recovered: $15,000.  
• Percent of value recovered from the project: 83 percent.   

New Fiber-Cement Siding 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for doing the project: to upgrade worn-out surfaces, finishes, and 
materials - 77 percent.  

• Second most common reason: to improve energy efficiency - eight percent.  
• Most important result: durable and long-lasting results, materials, and appliances       

- 49 percent.  
• Fifty-nine percent of homeowners have a greater desire to be home since 

completing the project, 33 percent have an increased sense of enjoyment when they 
are at home, and 69 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 9.2 

New Roofing 
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• Forty-five percent of REALTORS® have suggested sellers add new roofing before 
attempting to sell, and 32 percent said the project most recently helped cinch a deal 
for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $7,500. 

• REALTORS®’ estimated cost recovered: $8,150. 

• Percent of value recovered from the project: 109 percent.  

New Roofing 
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Consumers’  Viewpoint After Completing the Project: 

• Top reason for replacing their windows (vinyl and wood): to improve energy 
efficiency - 42 percent.  

• Second most common reason: to upgrade worn-out surfaces, finishes, and materials 
- 33 percent.  

• Most important result: durable and long-lasting results, materials, and appliances       
- 38 percent.  

• Eighty-three percent of homeowners have a greater desire to be home since 
completing the project, 60 percent have an increased sense of enjoyment when they 
are at home, and 76 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 8.7 

New Vinyl Windows 

2017 Remodeling Impact Report 



• Twenty-one percent of REALTORS® have suggested sellers add new vinyl windows 
before attempting to sell, and eight percent said the project most recently helped 
cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $18,975.  
• REALTORS®’ estimated cost recovered: $15,000.  
• Percent of value recovered from the project: 79 percent.   

New Vinyl Windows 

2017 Remodeling Impact Report 



Consumers’  Viewpoint After Completing the Project: 

• Top reason for replacing their windows (vinyl and wood): to improve energy 
efficiency - 42 percent.  

• Second most common reason: to upgrade worn-out surfaces, finishes, and materials 
- 33 percent.  

• Most important result: durable and long-lasting results, materials, and appliances       
- 38 percent.  

• Eighty-three percent of homeowners have a greater desire to be home since 
completing the project, 60 percent have an increased sense of enjoyment when they 
are at home, and 76 percent have a major sense of accomplishment when they think 
of the project. 

• Joy Score: 8.7 

New Wood Windows 

2017 Remodeling Impact Report 



• Only four percent of REALTORS® have suggested sellers add new wood windows 
before attempting to sell, and only one percent said the project most recently 
helped cinch a deal for them, resulting in a closed sale. 

 

Cost Recovery:  

• NARI Remodelers’ cost estimate: $35,000.  
• REALTORS®’ estimated cost recovered: $20,000.  
• Percent of value recovered from the project: 57 percent.  

New Wood Windows 

2017 Remodeling Impact Report 
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Midrange Project Descriptions

ATTIC INSULATION (FIBERGLASS)
Air-seal a 35x30 attic floor to address any air leakage from 
conditioned spaced to unconditioned space. Then add fiberglass 
loosefill insulation, placing it on top of existing insulation if 
present. Fiberglass loosefill is applied until thickness equating 
with R-30 insulation value is reached.

BACKUP POWER GENERATOR
Install modular propane gas-powered electrical backup system 
with capacity for providing 70 amps of emergency power in two 
240-volt circuits and six 120-volt circuits. Assume existing propane 
gas supply. Include generator mounted on 2-by-4-foot concrete or 
composite pad, automatic transfer switch, load center, exterior 
disconnect, and grounding rod. Include 30 feet of conduit and 
electrical cable for generator connections; grounded cable for 
circuits; 5 feet of flexible fuel line for connection to existing rigid 
gas supply line; and automotive-type storage battery.

BACKYARD PATIO
Install a 20x20 flagstone patio on flat ground behind the home. 
Connect the house and patio by installing a lift-and-slide glass door 
on the back of the house. Place a gas-powered fire pit in the center 
of the patio and surround it with four mid-priced all-weather deck 
chairs. On the far end of the patio from the home, install a stone-
veneer modular kitchen unit with gas grill, mini-refrigerator, sink, 
and storage. From each corner of the patio, erect a 20x20 cedar 
pergola capable of holding an awning that can shade the entire 
deck. Install mid-priced, low-voltage lights on the pergola sufficient 
to illuminate the patio at night. Install all needed gas and electrical 
connections underground from the home to the patio.

BASEMENT REMODEL
Finish the lower level of a house to create a 20-by-30-foot 
entertaining area with wet bar and a 5-by-8-foot full bathroom; 
construct 24 linear feet of finished partition to enclose mechanical 
area. Walls and ceilings are painted drywall throughout; exterior 
walls are insulated; painted trim throughout. Include five six-
panel factory-painted hardboard doors with passage locksets. 
Electrical wiring to code.
Main room: Include 15 recessed ceiling light fixtures and three 
surface-mounted light fixtures, and a snap-together laminate 
flooring system.
Bathroom: Include standard white toilet, vanity with cultured 
marble top, resilient vinyl flooring, two-piece fiberglass shower 
unit, a light/fan combination, vanity light fixture, recessed 
medicine cabinet, towel and paper-holder hardware.
 Bar area: Include 10 linear feet of raised-panel oak cabinets with 
laminate countertops, stainless steel bar sink, single-lever bar 
faucet, undercounter refrigerator, and vinyl floor tile.

BATHROOM ADDITION
Add a full 6-by-8-foot bathroom over a crawlspace with poured 
concrete walls. Include cultured-marble vanity top with molded 
sink; standard chrome faucets; 30-by-60-inch white fiberglass tub/
shower with ceramic tile surround; single-lever temperature and 
pressure-balanced faucet; white low-profile toilet; general and 
spot lighting; electrical wiring to code; mirrored medicine cabinet; 
linen storage closet or cabinet; vinyl wallpaper;  painted trim; and 
ceramic tile floor.

BATHROOM REMODEL
Update an existing 5-by-7-foot bathroom. Replace all fixtures to 
include 30-by-60-inch porcelain-on-steel tub with 4-by-4-inch 
ceramic tile surround; new single-lever temperature and pressure-
balanced shower control; standard white toilet; solid-surface 
vanity counter with integral sink; recessed medicine cabinet with 
light; ceramic tile floor; vinyl wallpaper.

DECK ADDITION (COMPOSITE)
Add a 16-by-20-foot deck using pressure-treated joists supported 
by 4x4 posts anchored to concrete piers. Install composite deck 
material in a simple linear pattern. Include a built-in bench and 
planter of the same decking material. Include stairs, assuming 
three steps to grade. Provide a complete railing using a matching 
system made of the same composite as the decking material.

DECK ADDITION (WOOD)
Add a 16-by-20-foot deck using pressure-treated joists supported 
by 4x4 posts anchored to concrete piers. Install pressure-treated 
deck boards in a simple linear pattern. Include a built-in bench 
and planter of the same decking material. Include stairs, assuming 
three steps to grade. Provide a complete railing system using 
pressure-treated wood posts, railings, and balusters.

ENTRY DOOR REPLACEMENT (FIBERGLASS)
Remove existing 3-0/6-8 entry door and jambs and replace with 
fiberglass door with simulated wood grain, stained same color both 
sides; dual-pane, decorative half-glass panel with zinc caming; 
PVC-wrapped exterior trim in color to match existing trim; 2.5-
inch interior colonial or ranch casings in hardwood stained to 
match door. Replace existing lockset with mortise lock with lever 
handle and integrated deadbolt.

ENTRY DOOR REPLACEMENT (STEEL)
Remove existing 3-0/6-8 entry door and jambs and replace with 
new 20-gauge steel unit, including clear dual-pane half-glass 
panel, jambs, and aluminum threshold with composite stop. Door 
is factory finished with same color both sides. Exterior brick-mold 
and 2.5-inch interior colonial or ranch casings in poplar or equal 
prefinished to match door color. Replace existing lockset with new 
bored-lock.



FAMILY ROOM ADDITION
In a style appropriate to the existing house, add a 16-by-25-foot room 
on a crawlspace foundation with siding and fiberglass shingle roof. 
Include drywall interior with fiberglass insulation, pre-finished 
hardwood floor, and 180 square feet of glazing including windows, 
atrium-style exterior doors, and two operable skylights. Tie into 
existing HVAC. Add electrical system to code, including 12 recessed 
ceiling lights.

GARAGE DOOR REPLACEMENT
Remove and dispose of existing 16x7-foot garage door and tracks. 
Install new 4-section garage door on new galvanized steel tracks; 
reuse existing motorized opener. New door is uninsulated, single-
layer, embossed steel with two coats of baked-on paint, galvanized 
steel hinges, and nylon rollers. 10-year limited warranty.

MAJOR KITCHEN REMODEL
Update an outmoded 200-square-foot kitchen with a functional 
layout of 30 linear feet of semi-custom wood cabinets, including 
a 3-by-5-foot island; laminate countertops; and standard double-
tub stainless-steel sink with standard single-lever faucet. Include 
energy-efficient range, ventilation system, built-in microwave, 
dishwasher, garbage disposal, and custom lighting. Add new 
resilient flooring. Finish with painted walls, trim, and ceiling.

MANUFACTURED STONE VENEER
Remove a 300 square-foot continuous band of existing vinyl siding 
from the bottom third of the street-facing façade, beginning at 
the garage, continuing around the main entry, and ending at the 
corner of the side addition. Replace with adhered manufactured 
stone veneer, including 36 linear feet (LF) of sills, 40 LF of corners, 
and one address block. Installation includes two separate layers of 
water resistive barrier laid over bare sheathing, corrosion resistant 
lath and fasteners, and nominal ½-inch-thick mortar scratch coat 
and setting bed. Outline the archway using an 8x10-inch keystone 
and a soldier course of flats on either side.

MASTER SUITE ADDITION
Add a 24-by-16-foot master bedroom suite over a crawlspace. 
Include walk-in closet/dressing area, a freestanding soaker tub, 
separate 3-by-4-foot ceramic tile shower, and double-bowl vanity 
with solid-surface countertop. Bedroom floor is carpet; bathroom 
floor is ceramic tile. Painted walls, ceiling, and trim. General and 
spot lighting, exhaust fan; electrical wiring to code.

MINOR KITCHEN REMODEL
In a functional but dated 200-square-foot kitchen with 30 linear 
feet of cabinetry and countertops, leave cabinet boxes in place 
but replace fronts with new shaker-style wood panels and drawer 
fronts, including new hardware. Replace cooktop/oven range and 
slide-in refrigerator with new energy-efficient models. Replace 

laminate countertops; install midpriced sink and faucet. Repaint 
trim, add wall covering, and remove and replace resilient flooring.

ROOFING REPLACEMENT
Remove existing roofing to bare wood sheathing and dispose of 
properly. Install 30 squares of 235-pound fiberglass asphalt shingles 
(min. 25-year warranty) with new felt underlayment, galvanized 
drip edge, and mill-finish aluminum flashing. Assume a 5-square 
hip roof; custom flashing at two average-size skylights; and custom 
cap treatment at vented ridge.

SIDING REPLACEMENT
Replace 1,250 square feet of existing siding with new siding. 
Include factory trim at all openings and corners.
 
TWO-STORY ADDITION
In a style similar to the rest of the home, add a first-floor family 
room and a second-floor bedroom with full bathroom in a 24-by-
16-foot two-story wing over a crawlspace. Add new HVAC system to 
handle addition; electrical wiring to code.
Family room: Include a prefabricated gas fireplace; 11 3-by-5-
foot double-hung insulated clad-wood windows; an atrium-style 
exterior door; carpeted floors; painted drywall on walls and ceiling; 
and painted trim.
Bathroom: 5 by 8 feet. Include a one-piece fiberglass tub/shower unit; 
standard white toilet; wood vanity with solid-surface countertop; 
resilient vinyl flooring; and mirrored medicine cabinet with built-in 
light strip; papered walls; and painted trim; exhaust fan. 
Bedroom: Include walk-in closet/dressing area; carpet; painted 
walls, ceiling, and trim; general and spot lighting.

UNIVERSAL DESIGN BATHROOM
Begin with an existing 5x7 bathroom with toilet, tub shower, stor-
age space, overhead light, tile floor, and single bathroom vanity 
with sink and a mirror behind the sink. Widen doorway so the 
room is accessible by wheelchair. Replace existing door with a 
wood interior door and standard interior door knobs with push-
button lock. Reinforce bathroom walls as appropriate to support 
grab bars, towel hooks, and seats. Place electrical switches and 
outlets at heights that make them accessible to a person in a 
wheelchair. Replace existing 3x5 tub/shower unit with a walk-in, 
zero-threshold shower. Install a fold-down seat in the shower area. 
Use a height-adjustable/removable shower head. Replace existing 
toilet with comfort-height toilet. Install support bars as needed 
next to the toilet. Replace the bathroom vanity and sink with a 
unit whose doors are easily accessible while sitting and has space 
beneath for a person to sit comfortably at it. Install a standard por-
celain sink and faucets with lever handles. Place mid-priced light 
fixtures on either side of the mirror. Replace overhead lighting 
with a 100-watt equivalent LED unit. Reconfigure storage so it can 
be accessed from a wheelchair.



Upscale Project Descriptions

BATHROOM ADDITION
Add a new 100-square-foot master bathroom to existing master 
bedroom over a crawlspace. Include 42-by-42-inch neo-angle 
shower with ceramic tile walls with accent strip, recessed shower 
caddy, body-spray fixtures, and frameless glass enclosure. Include 
a freestanding soaker tub with high-end faucets; stone countertop 
with two sinks; two mirrored medicine cabinets with lighting; 
a compartmentalized commode area with one-piece toilet; and 
a humidistat-controlled exhaust fan. Use all color fixtures. Use 
larger matching ceramic tiles on the floor, laid on the diagonal 
with ceramic tile base molding. Add general and spot lighting 
including waterproof shower fixture. Cabinetry shall include a 
custom drawer base and wall cabinets for a built-in look. Extend 
HVAC system, and include electric in-floor heating.

BATHROOM REMODEL
Expand an existing 35-square-foot bathroom to 100 square feet 
within existing house footprint. Relocate all fixtures. Include 
42-by-42-inch neo-angle shower with ceramic tile walls with accent 
strip, recessed shower caddy, body-spray fixtures, and frameless 
glass enclosure. Include a freestanding soaker tub with high-end 
faucets; stone countertop with two sinks; two mirrored medicine 
cabinets with lighting; a compartmentalized commode area with 
one-piece toilet; and a humidistat-controlled exhaust fan. Use all 
color fixtures. Use larger matching ceramic tiles on the floor, laid 
on the diagonal with ceramic tile base molding. Add general and 
spot lighting including waterproof shower fixture. Cabinetry shall 
include a custom drawer base and wall cabinets for a built-in look. 
Extend HVAC system, and include electric in-floor heating.

DECK ADDITION (COMPOSITE)
Add a 16-by-20-foot deck using pressure-treated joists supported by 
4x4 posts anchored to concrete piers. At one corner, add a second, 
10-foot-diameter six-sided platform one step down from the main 
deck. Include stairs on the smaller deck, assuming three steps to 
grade. Install composite deck material in a simple linear pattern. 
Trim the perimeter joists and wrap the 4x4 posts with composite 
materials to match the decking. Using the same decking material, 
include a built-in bench and planter along one 16-foot side. On the 
remaining perimeter, provide a railing system using composite 
material of contrasting or complementary colors that includes 
decorative balusters, post caps, and lighting. Railing and trim 
should provide for overall curb appeal to the outdoor living space 
by integrating the deck with the home’s color and architecture, 
creating a custom look.

GARAGE DOOR REPLACEMENT
Remove and dispose of existing 16x7-foot garage door and tracks. 
Install new 4-section garage door on new heavy-duty galvanized 
steel tracks; reuse existing motorized opener. New door is high-
tensilestrength steel with two coats of factory-applied paint, and 
foam insulated to minimum R-12, with thermal seals between 
pinch-resistant panels. Windows in top panel are ½-inch insulated 

glass. Hardware includes galvanized steel hinges and ball-bearing 
urethane rollers. Lifetime warranty.

GRAND ENTRANCE (FIBERGLASS)
Remove existing 3-0/6-8 entry door and cut and reframe opening 
for a 12-36-12 entrance door with dual sidelites. Move double-gang 
electrical box with two switches. Fiberglass door blank matches 
upscale entry, including color, threshold, lockset, and decorative 
half-glass; sidelites match door. PVC-wrapped exterior trim in 
color to match existing trim; wider interior colonial or ranch 
casings (3.5-inch to cover new jack studs) in hardwood stained to 
match door. All work to be completed in one day.

MAJOR KITCHEN REMODEL
Update outmoded 200-square-foot kitchen with 30 linear feet of 
top-of-the-line custom white cabinets with built-in sliding shelves 
and other interior accessories. Include stone countertops with 
imported ceramic- or glass-tile backsplash; built-in refrigerator, 
commercial grade cooktop and vent hood, wall oven,  and built-in 
microwave unit. Install high-end undermount sink with designer 
faucets and water filtration system. Add new general and task 
lighting, including low-voltage undercabinet lights. Install tile or 
similar flooring that looks like wood.

MASTER SUITE ADDITION
Add a 32-by-20-foot master bedroom suite over a crawlspace.
Bedroom: Add a spacious sleeping area with lounging/sitting area 
adjacent to large master bathroom. Include custom bookcases and 
built-in storage with millwork details; high-end gas fireplace with 
stone hearth and custom mantle; and large walk-in closet/dressing 
area with natural light, mirrors, and linen storage. Add French 
doors to exterior.
Bathroom: Include a large walk-in shower with dual-shower 
system, stone shower walls and floor, and custom frameless glass 
enclosure. Add freestanding soaker tub. Include two sinks in 
separate custom vanities with stone countertops and large mirrors. 
Create partitioned area for luxury one-piece toilet.
General: Add 5-foot-long hospitality center with bar sink, 
undercounter refrigerator, custom cabinetry, granite or marble 
countertop, and microwave. Include soundproofing, in-floor 
heating, custom wall finishes and hardware, general and spot 
lighting, and lighting controls. 

WINDOW REPLACEMENT (VINYL)
Replace 10 existing 3-by-5-foot double-hung windows with 
insulated, low-E, simulated-divided-lite vinyl windows. Simulated 
wood-grain interior finish; custom-color exterior finish. Trim 
exterior to match existing; do not disturb existing interior trim.

WINDOW REPLACEMENT (WOOD)
Replace 10 existing 3-by-5-foot double-hung windows with 
insulated, low-E, simulated-divided-lite wood windows. Interior 
finish of stained hardwood; exterior finish of custom-color 
aluminum cladding. Trim exterior to match existing; do not 
disturb existing interior trim.



Reuse and Licensing of Data

COPYRIGHTED MATERIAL
The Remodeling Cost vs. Value Report contains copyrighted material that is being made available in free downloadable 
PDF documents as a public service. Any reuse without express permission is prohibited, including but not limited to 
the following:
1. RESALE. The Cost vs. Value Report, whether in whole or part, may not be reproduced and sold in any format, including 
print, digital, electronic file, fax, or other medium.
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For permission to license data from the 2017 Cost vs. Value Report for use in any kind of computer- or Web-based 
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• a description of the application, calculator, or device for which use of the data is being requested. Include the length 
of time for which the license is sought.
• a detailed description of the material to be licensed (e.g., specific projects, cities, etc.).



MIDRANGE

Attic Insulation (fiberglass)

Backup Power Generator

Backyard Patio

Basement Remodel

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Deck Addition (wood)

Entry Door Replacement (fiberglass)

Entry Door Replacement (steel)

Family Room Addition

Garage Door Replacement

Major Kitchen Remodel

Manufactured Stone Veneer

Master Suite Addition

Minor Kitchen Remodel

Roofing Replacement

Siding Replacement

Two-Story Addition

 

 Job Resale  Cost
 Cost  Value Recouped

PROJECT TYPE

UPSCALE
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Universal Design Bathroom

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Garage Door Replacement

Grand Entrance (fiberglass)

Major Kitchen Remodel

Master Suite Addition

Window Replacement (vinyl)

Window Replacement (wood)

 Job Resale    Cost
 Cost  Value Recouped

LOS ANGELES

$1,427 $1,391 97.5%

14,465 7,727 53.4%

61,571 33,100 53.8%

90,112 66,667 74.0%

53,184 28,563 53.7%

22,310 13,385 60.0%

20,427 13,993 68.5%

14,306 9,138 63.9%

3,488 2,393 68.6%

1,599 1,102 68.9%

110,977 82,927 74.7%

2,090 1,777 85.0%

73,198 41,000 56.0%

7,819 8,818 112.8%

145,702 96,035 65.9%

24,957 19,100 76.5%

26,756 17,732 66.3%

17,980 12,711 70.7%

209,557 165,442 78.9%

$ 19,840 $ 11,676 58.9%

95,748 54,976 57.4%

67,593 32,000 47.3%

46,984 24,016 51.1%

3,478 3,397 97.7%

8,945 6,196 69.3%

135,240 66,629 49.3%

286,911 153,368 53.5%

17,159 12,978 75.6%

20,728 16,060 77.5%



MIDRANGE

Attic Insulation (fiberglass)

Backup Power Generator

Backyard Patio

Basement Remodel

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Deck Addition (wood)

Entry Door Replacement (fiberglass)

Entry Door Replacement (steel)

Family Room Addition

Garage Door Replacement

Major Kitchen Remodel

Manufactured Stone Veneer

Master Suite Addition

Minor Kitchen Remodel

Roofing Replacement

Siding Replacement

Two-Story Addition

 

 Job Resale  Cost
 Cost  Value Recouped

PROJECT TYPE

UPSCALE
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Universal Design Bathroom

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Garage Door Replacement

Grand Entrance (fiberglass)

Major Kitchen Remodel

Master Suite Addition

Window Replacement (vinyl)

Window Replacement (wood)

 Job Resale    Cost
 Cost  Value Recouped

CONFIDENCE LEVEL: 

PACIFIC

$1,406 $1,726 122.8%

13,974 9,503 68.0%

59,638 36,893 61.9%

84,062 72,664 86.4%

49,864 31,988 64.2%

21,635 16,206 74.9%

19,335 15,074 78.0%

13,370 10,939 81.8%

3,395 3,273 96.4%

1,516 1,535 101.3%

104,718 89,112 85.1%

1,977 1,811 91.6%

69,723 52,377 75.1%

7,901 8,427 106.7%

136,348 109,606 80.4%

23,695 22,711 95.8%

23,406 18,835 80.5%

16,761 14,097 84.1%

196,351 177,900 90.6%

$ 19,072 $ 13,371 70.1%

90,653 63,033 69.5%

65,748 46,148 70.2%

44,004 28,405 64.6%

3,413 3,783 110.8%

8,690 7,242 83.3%

132,440 94,432 71.3%

272,533 205,655 75.5%

16,351 15,078 92.2%

20,037 18,658 93.1%

95% +/-5.8 



Note: In four markets —Pensacola, Palm Springs, Quad Cities, and West Palm Beach—the job costs are an average of the costs for that project in that particular 
market’s Census Division. 
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MIDRANGE

Attic Insulation (fiberglass)

Backup Power Generator

Backyard Patio

Basement Remodel

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Deck Addition (wood)

Entry Door Replacement (fiberglass)

Entry Door Replacement (steel)

Family Room Addition

Garage Door Replacement

Major Kitchen Remodel

Manufactured Stone Veneer

Master Suite Addition

Minor Kitchen Remodel

Roofing Replacement

Siding Replacement

Two-Story Addition

 

 Job Resale  Cost
 Cost  Value Recouped

PROJECT TYPE

UPSCALE

Universal Design Bathroom

Bathroom Addition

Bathroom Remodel

Deck Addition (composite)

Garage Door Replacement

Grand Entrance (fiberglass)

Major Kitchen Remodel

Master Suite Addition

Window Replacement (vinyl)

Window Replacement (wood)

 Job Resale    Cost
 Cost  Value Recouped

CONFIDENCE LEVEL: 

2017 NATIONAL AVERAGES

$1,343 $1,446 107.7%

12,860 6,940 54.0%

51,985 28,546 54.9%

71,115 49,768 70.0%

43,232 23,283 53.9%

18,546 12,024 64.8%

17,249 11,252 65.2%

10,707 7,652 71.5%

3,276 2,550 77.8%

1,413 1,282 90.7%

89,566 62,055 69.3%

1,749 1,345 76.9%

62,158 40,560 65.3%

7,851 7,019 89.4%

119,533 77,506 64.8%

20,830 16,699 80.2%

20,664 14,214 68.8%

14,518 11,093 76.4%

176,108 125,222 71.1%

$ 15,730 $ 10,766 68.4%

81,515 46,507 57.1%

59,979 35,456 59.1%

39,339 22,171 56.4%

3,304 2,810 85.0%

8,358 5,855 70.1%

122,991 76,149 61.9%

250,687 150,140 59.9%

15,282 11,286 73.9%

18,759 13,691 73.0%

95% +/-2.6



MIDRANGE

Attic Insulation (fiberglass)
Backup Power Generator

Backyard Patio
Basement Remodel
Bathroom Addition

Bathroom Remodel
Deck Addition (composite)

Deck Addition (wood)
Entry Door Replacement (fiberglass)

Entry Door Replacement (steel)

Family Room Addition
Garage Door Replacement

Major Kitchen Remodel
Manufactured Stone Veneer

Master Suite Addition
Minor Kitchen Remodel
Roofing Replacement
Siding Replacement
Two-Story Addition

  

 Job Resale    Cost 
 Cost  Value Recouped

 Job Resale    Cost 
 Cost  Value Recouped

 Job Resale    Cost 
 Cost  Value Recouped

PROJECT TYPE
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 Job Resale    Cost
 Cost  Value Recouped

 Job Resale    Cost
 Cost  Value Recouped

 Job Resale    Cost
 Cost  Value RecoupedUPSCALE

CONFIDENCE LEVEL: CONFIDENCE LEVEL: 

Universal Design Bathroom
Bathroom Addition
Bathroom Remodel

Deck Addition (composite)
Garage Door Replacement

Grand Entrance (fiberglass)
Major Kitchen Remodel
Master Suite Addition

Window Replacement (vinyl)
Window Replacement (wood)

Note: In four markets —Pensacola, Palm Springs, Quad Cities, and West Palm Beach—the job costs are an average of the costs for that project in that particular market’s Census Division. 
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Los Angeles, CA

LOS ANGELES PACIFIC 2017 NATIONAL AVERAGES

$1,427 $1,391 97.5%
14,465 7,727 53.4%
61,571 33,100 53.8%
90,112 66,667 74.0%
53,184 28,563 53.7%
22,310 13,385 60.0%
20,427 13,993 68.5%
14,306 9,138 63.9%

3,488 2,393 68.6%
1,599 1,102 68.9%

110,977 82,927 74.7%
2,090 1,777 85.0%

73,198 41,000 56.0%
7,819 8,818 112.8%

145,702 96,035 65.9%
24,957 19,100 76.5%
26,756 17,732 66.3%
17,980 12,711 70.7%

209,557 165,442 78.9%

$ 19,840 $ 11,676 58.9%
95,748 54,976 57.4%
67,593 32,000 47.3%
46,984 24,016 51.1%

3,478 3,397 97.7%
8,945 6,196 69.3%

135,240 66,629 49.3%
286,911 153,368 53.5%

17,159 12,978 75.6%
20,728 16,060 77.5%

$1,406 $1,726 122.8%
13,974 9,503 68.0%
59,638 36,893 61.9%
84,062 72,664 86.4%
49,864 31,988 64.2%
21,635 16,206 74.9%
19,335 15,074 78.0%
13,370 10,939 81.8%

3,395 3,273 96.4%
1,516 1,535 101.3%

104,718 89,112 85.1%
1,977 1,811 91.6%

69,723 52,377 75.1%
7,901 8,427 106.7%

136,348 109,606 80.4%
23,695 22,711 95.8%
23,406 18,835 80.5%
16,761 14,097 84.1%

196,351 177,900 90.6%

$ 19,072 $ 13,371 70.1%
90,653 63,033 69.5%
65,748 46,148 70.2%
44,004 28,405 64.6%

3,413 3,783 110.8%
8,690 7,242 83.3%

132,440 94,432 71.3%
272,533 205,655 75.5%

16,351 15,078 92.2%
20,037 18,658 93.1%

$1,343 $1,446 107.7%
12,860 6,940 54.0%
51,985 28,546 54.9%
71,115 49,768 70.0%
43,232 23,283 53.9%
18,546 12,024 64.8%
17,249 11,252 65.2%
10,707 7,652 71.5%

3,276 2,550 77.8%
1,413 1,282 90.7%

89,566 62,055 69.3%
1,749 1,345 76.9%

62,158 40,560 65.3%
7,851 7,019 89.4%

119,533 77,506 64.8%
20,830 16,699 80.2%
20,664 14,214 68.8%
14,518 11,093 76.4%

176,108 125,222 71.1%

$ 15,730 $ 10,766 68.4%
81,515 46,507 57.1%
59,979 35,456 59.1%
39,339 22,171 56.4%

3,304 2,810 85.0%
8,358 5,855 70.1%

122,991 76,149 61.9%
250,687 150,140 59.9%

15,282 11,286 73.9%
18,759 13,691 73.0%

95% +/-5.8 95% +/-2.6
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